Continually fuelling innovation
AbbVie at a glance

An AbbVie Volunteer Program
Week of Possibilities

As

we move through 2021
and we continue to professionally and personally navigate
COVID-19, the heightened importance of timely patient
access to medications, increased focus on innovation
as well as maintaining one’s health has never been in
the spotlight more.
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AbbVie’s mission is to
discover and deliver innovative
medicines and technologies that
raise the standard of care. We
are unwavering in our commitment to bringing the best
science to patients by focusing on ground-breaking
medicines to address chronic progressive diseases; investing in new pathways, technologies and approaches;

Two Minutes with Tracey Ramsay and Eric Tse
Tracey Ramsay

Eric Tse

Vice President
and General
Manager, AbbVie
Canada

Country Manager,
Canada, Allergan
Aesthetics, an
AbbVie company

Tracey

?

Tell us
something most
people don’t
know about you.

Eric

?

• I always thought

• I was born

I was going to be a dentist. That changed
when I got braces in my mid-twenties.

?

If you could eliminate one thing from
your daily schedule, what would it be?

• My third cup of coffee. Water would be a

in Winnipeg. I usually tell people I’m from
Vancouver, where I spent most of my
formative years, but I need to embrace my
prairie roots.

?

better choice.

?

If you weren’t in the pharmaceutical
industry, what would you be doing and
why?

• I would love to be a sommelier and be able

the pandemic lock-down has taken care of
that. That or flossing my teeth.

?

?

of taking something natural and raw, and
shaping it into something beautiful and useful.

with a mid-century modern architectural
tour. I can’t wait to spend more time in
Chicago.
• Dedicate two full weeks of my life to attend
the Hot Docs film festival.
• Heliskiing in Japan.

?

What would be a good theme song for
your life?

?

?

If you were to compete in the
Olympics, what would be your event?

• Slalom skiing. I love moving quickly but
with a rhythm.

What are the top three things
remaining on your bucket list?

• Safari with my family.
• Build a woodworking shop.
• Eat at the French Laundry restaurant in
California.

• The Long Way Around by The Chicks.
• I am curious and enjoy experiencing the full

spectrum of life including sometimes taking
the road less traveled.

If you weren’t in the pharmaceutical
industry, what would you be doing and
why?

• I love building fine furniture. Love the process

What are the top three things
remaining on your bucket list?

• Follow the legacy of Frank Lloyd Wright

If you could eliminate one thing from
your daily schedule, what would it be?

• Sitting on Hwy 401 during my commute. But

to travel the world and learn about food
and wine pairing.

?

Tell us
something most
people don’t
know about you.

What would be a good theme song
for your life?

• What a Wonderful World, by Louis Armstrong.
I’m an optimist – I tend to find the beauty in
the world or the positive in situations.

?

If you were to compete in the
Olympics, what would be your event?

• Tae Kwon Do – I practiced for years in high
school and university, and even won some
competitions.
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and seeking solutions for diseases that
currently have few or no treatments.
We strive to make a remarkable
impact on people’s lives across several
key therapeutic areas: immunology, oncology, neuroscience, eye care, virology,
women’s health and gastroenterology,
in addition to products and services
across the Allergan Aesthetics portfolio.

How is AbbVie navigating COVID-19?
Everyone has been touched by COVID-19 and it continues to turn our world upside down. AbbVie’s priority
is to ensure patients have continuous access to treatment. This includes manufacturing, distribution, and ensuring healthcare professionals and patients have consistent access to life-saving and life-changing therapies.
Our efforts involve proactive communication with healthcare professionals, patients, caregivers, advocates,
and health authorities. Our outreach and active listening provides a unique window into real needs that impact
patient access.
For example, we learned that oncology patients were facing challenges in getting to the hospital for their
medical appointments. Through partnerships, we found a simple and meaningful solution to remove this barrier
and ensure patients got to their appointments safely. To support our clinics during the first wave of COVID-19
lockdowns, our Body Contouring Team took an innovative approach to leveraging their educational training,
and created an “Olympics” program. This fun, interactive educational program encouraged socially distanced
collaboration during a challenging time to provide a way of learning together.
Like all employers, we needed to rapidly change our ways of working and adapt to being remote. We
needed to become more digital. This involved training, creating new tools, and discovering new ways of
communicating. But, to support real change, we can’t just focus on internal e-transformations. We also need
to support our stakeholders ‒ healthcare professionals and patient groups ‒ by helping them enhance their
digital practices and modify our delivery models, and the way we traditionally conduct business. We are also
mindful of supporting our colleagues’ physical and mental wellness while working remotely.
As a responsible corporate citizen,
we provided additional support to
Centraide / United Way of Canada
and the Breakfast Club of Canada,
as well as to various organizations
through our giving programs.

What was the rationale
for the acquisition of
Allergan?
AbbVie’s acquisition of Allergan
enhances our ability to continue
making a remarkable impact on
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people’s lives. With our enhanced growth
platform to fuel long-term industry-leading performance, this transaction allows
us to diversify AbbVie’s business while
sustaining our focus on innovative science and the advancement of our robust
pipeline well into the future.
We are focused on delivering our
commitments today, while preparing for our future with sustainable growth. We are strengthening our market
leadership, expanding our portfolios, and developing and building new capabilities while delivering defined
and measurable value to patients, healthcare professionals and our healthcare system.

Can you share a bit about your focus on research and development?
We see first-hand the incredible progress innovative therapies have made on people’s lives and on their ability
to work and function. In some disease areas, if treated early enough, we have seen patients enter remission.
Mark Silverstein, a chronic lymphocytic leukemia (CLL) survivor, is a good example.
Through his journey with cancer, Mark found a new purpose in life. He changed careers and returned to
school to become a psychotherapist. He helps clients in his private practice and shares his experience with
cancer openly by writing articles, speaking at leukemia/lymphoma conferences, co-facilitating patient survivor
groups, and advocating (at Queen’s Park, in Ontario) for better access to the same kind of treatments that have
allowed him to keep doing the things he loves. Like so many, he inspires and leads by example.
That is why we are committed to research and development with 21 new products or new indications
we hope to deliver by 2023 in Canada. In 2019, we invested over US$5 billion in research and development
globally and we are running close to 100 clinical trials in Canada.

What do you see as the upcoming opportunities for AbbVie?
Our future is very bright, our objectives are clear, and we have what it takes to make a remarkable impact
on patients’ lives — an outstanding pipeline, an incredible culture, a commitment to innovation and science,
the ability to deliver exceptional patient
and healthcare professional experiences
with a diverse, committed and high-performing team.
The AbbVie Team is what makes the
difference. We have many exciting new
opportunities within our organization
and we proudly continue to rank as a top
50 Great Place to Work in Canada. We
are focused on retaining, attracting, and
developing the best talent to support our
culture of innovation and deliver value
for our patients, our stakeholders and our
healthcare system. CPM
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