
Please review your career path,
leading to your appointment as
General Manager of Teva
Canada Innovation (TCI).

The path to my current position
began when I was 16 years old.
My summer job was at a local
hardware store, and, through that,
I got to know one of our regular
customers who happened to be 
a manager for Ross Pharmaceu-
ticals. Having an interest in both
business and biology, I asked him
about his job and what he did.
From that time forward, I knew I
wanted to work in a commercial
role at a major pharmaceutical or
consumer products company but,
of course, had no idea where or
how that might work out in the
future. 

Upon graduation from university,
I immediately went on to get my
MBA in marketing and began to
map out potential companies for
my job search. In February of
1992, I joined Lederle Laborato-
ries as a sales representative in
Long Island, New York, selling
vaccines and antibiotics. 

Wyeth Pharmaceuticals acquired
the company in 1994, and I
stayed with the new organization,

taking on a variety of roles in
sales, sales leadership, marketing,
and commercial operations. 

I found my way to Teva via the
acquisition of Cephalon, which I
had joined back in 2010. With
Teva, I had the opportunity to
lead marketing for the pain care,
migraine, and neuropsychiatry
therapeutic areas (TAs) in the US,
which included pipeline and
business development for both
the US and other key global 
regions. 

If you had more free time in
your schedule, what would
you be doing, and why?

I would like to engage in 
motivational speaking and charity
work and play more guitar. 
Motivational speaking and charity
work are important to me because
I believe we are obligated to
give back to our communities and
make a difference in the lives of
others — and the guitar because I
just love to rock!

Is there anything you can’t
live without?

The love of my family and friends

Which superhero power
would you like to possess,
and why?

I’d want the ability to shape 
the future, so I could end war, 
starvation, and despair on earth.
You did say super, so I went for it.  
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This experience enhanced my 
interest in having a global role,
and, when the opportunity to lead
the Canadian branded business
came about, it was an easy 
decision to make — I said “yes.” 

Please give us a brief
overview of TCI, including its
history and mission as a 
business entity in Canada.

Our mission at TCI is to intro-
duce new, innovative, branded
therapies for Canadians in the
central nervous system (CNS),
respiratory, and pain care TAs.
Importantly, our purpose is to
improve patient health and make
people feel better. We are all 
destined to be patients one day,
and my hope is that, when that
time comes, there will be
dedicated and caring people
working to help us feel better
when we need them most.

TCI began Canadian operations
in 1997 as Teva Marion Partners
based in Montréal with the 
purpose of launching its market-
leading, relapsing-remitting mul-
tiple sclerosis drug, Copaxone®,
in Canada. By 2001, Teva Marion
Partners became a wholly owned
subsidiary ofTeva Pharmaceutical
Industries Limited. 

Over the years, the company 
expanded through a series of
global acquisitions to include 
additional products in CNS,
Parkinson’s disease, women’s
health, and migraine. In 2010,
the company changed its name to
TCI to better reflect its nature as
an innovative, branded products
company in Canada. Though
Teva is known as the world’s
leading generics manufacturer,
the company also has a diverse
pipeline of innovative branded
products. TCI is the Canadian 
division for Teva’s global branded
business. 

Both TCI and its counterpart,
Teva Canada Limited, which
manufactures and supplies gen-
eric medications to the Canadian
market, are subsidiaries of
Teva Pharmaceutical Industries
Limited, a global pharmaceutical
leader that was established in
1901. 

The global headquarters of our
parent company are based in 
Israel. Today, our global corpora-
tion has a portfolio of more 
than 1,000 molecules, producing
approximately 64 billion tablets
and capsules a year at 66 manu-
facturing facilities. Teva Pharma-
ceutical Industries Limited ranks
among the top 10 pharmaceutical

Tell us something most 
people don’t know about
you.

My family moved to Barbados
from the United States when I 
was 10 years old. That experience
broadened my perspective on the
world and taught me the immense
value of embracing diverse ideas,
cultures, and people. 

If you could eliminate one
thing from your daily 
schedule, what would it be?

We are working on reducing 
meetings and, instead, creating
more space and time to innovate,
think, and brainstorm. 

What are the top three
things remaining on your
bucket list?

1) To see both of my children 
grow up and achieve their 
dreams

2) To write a book that inspires 
others

3) To visit the ruins of Pompeii in 
Italy

What’s the one thing you’ve
done that you never want to
do again?

Having my wisdom tooth removed
by the dentist while awake and
with only one shot of novocaine 
as Kenny Rogers’ “Islands in the
Stream” played in the background 

?
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Giving Back: TCI employees donate
money to help Montréal citizens in
need. TCI has one of the highest 
employee donation rates of any 
participating company in Montréal.
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companies in the world, and the
company is active in 60 countries.
Approximately 43,000 Teva employ-
ees around the world are dedicated
to serving patients, including over
1,200 employees right here in
Canada between the two organiza-
tions. 

As TCI is responsible for Teva’s
branded business in Canada, it is
empowered to identify and act 
on Canadian-specific business 
development opportunities, yet, as
part of a much larger global organ-
ization, it has access to significant
support and resources whenever
needed. Though TCI operates sepa-
rately from its generics counterpart
in Toronto, the two businesses share
certain support functions, such as IT
and HR, to optimize efficiencies. 

How is TCI changing, and 
what does that mean for its 
future direction?

TCI is currently evolving from a
CNS-focused organization built
around Copaxone® to a more 
diverse company offering new, 
innovative pharmaceuticals and
health care solutions in three key
therapeutic areas: CNS, pain care,
and respiratory. 

What are the current therapeutic
focus areas for Teva Canada 
Innovation?

TCI’s current focus in Canada 
is on CNS disorders. Our core
brands include Copaxone® for re-
lapsing-remitting multiple sclerosis,
Azilect® for Parkinson’s disease,
and Frova® for migraine headache. 

Though the company’s primary
focus has been on CNS, TCI also
markets brands in women’s health
and oncology (Fentora®) and has 
established partnerships with other
Canadian pharmaceutical companies
in these areas. Importantly, we are
in the process of developing a
strong pipeline of new, innovative
products and medical technologies
in the CNS, respiratory, and pain
care therapeutic areas.  

What key business objectives and
priorities have you established for
the company in the short and
long term?

At TCI, our priorities centre around
three areas: people, products, and
patients. 

People: We believe we have a 
culture that fosters personal growth
and empowers our employees, 

making TCI a place where the best
people choose to work and build
their careers. TCI’s top priority is to
maintain and strengthen that culture
for its employees and to attract new
talented individuals as the company
grows and expands its business, 
especially over the next three years. 

Products:TCI is a branded, innova-
tive specialty medicines company.
Its objective is to bring new health
care solutions to the Canadian 
market in its TAs of focus. In both
the short and long term, a key priority
for TCI is to grow its pipeline in the
CNS, respiratory, and pain care TAs.

This will be accomplished through
both organic and external business
development opportunities. Teva
has an exciting pipeline of products
that are currently in development
around the world, including more
than 10 new products for the 
Canadian market. 

Giving Back to Help Patients: Teva Canada Innovation is proud to participate
in its 17th Blue Cross Medavie MS Bike Tour.
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Our team is also working to
bring in additional products via
partnerships and/or in-licencing
opportunities. Over the next
three years, our company will
transform and grow from being a
CNS-focused specialty organiza-
tion to a larger, more diverse,
branded company with a wide
offering of health care solutions
in CNS, respiratory, and pain
care. 

Patients:Nothing is more impor-
tant than the patients our team
serves on a daily basis. If we
focus every day on doing what is
best for them and putting their
needs first over our own, then we
will be successful in both the
short and long term. 

To what do you attribute TCI’s
success?

We attribute TCI’s success to its
focus on the patient, its caring,
high-performance work environ-
ment, and its great market-leading
products that make a difference
in the lives of those we serve.  

TCI is also a fully integrated 
organization with capabilities in
regulatory, marketing, sales,
market access, and medical. Its
in-house patient services team,
Shared Solutions®, was rated as
the number one patient services
program of its kind in Canada.*

The Shared Solutions team
processes over 55,000 calls per
year and deploys 90 field-based
nurses who help patients with
personalized injection training. 

TCI is poised for growth in the
Canadian market; our team is 
excited about the future and our
ability to help more Canadian
patients feel better. Please note
that the company website,
tevacanadainnovation.com,
will be undergoing a remodelling
in the near future to better 
represent the new TCI. 

If you could spend a day
with anyone (dead or alive),
who would it be, and why?

Winston Churchill, because he 
successfully led his nation through
its darkest hour, remained steadfast
in the face of tyranny, and “never,
never, never gave up.”

If you were to compete in
the Olympics, what would
be your event, and why?

That’s easy. Hockey or soccer, 
because you win together as a
team

What is the best piece of 
advice you have received,
and from whom did it
come?

To be successful at work, always
have a can-do attitude, get your
assignments in early with more
than what was asked for, give
credit where it is due, and help
others succeed along the way. 
That advice came from my dad
when I was in university. I still live
by it today. 

What’s your favourite hobby?
Are you any good at it?

Exercise: running, cycling, and
weight lifting. Perhaps, if I hit my
exercise goals more often, I could
claim I am good at it. For now, I
will say that I enjoy it very much
and am working it into my life
more often. 

CPM
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Size: Total respondents (2015 n=40, 2014
n=40, 2013 n= 50). Q22. In your opinion,
which MS product has the best patient sup-
port program?
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