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Our Ultimate Goal is to 
Help People Live Healthy Lives
What main business
priorities have you 
established for Janssen
in Canada?

What matters most to us at
Janssen is a healthy outcome
for each patient. We’re commit-
ted to providing patients with
safe and effective medicines as
well as services and support.
Meeting this commitment re-
quires the best science, the
most creative minds, and a will-
ingness to collaborate with re-
searchers, governments, health
care professionals, and patient
organizations from early devel-
opment to market access and
patient education. 

Our aspiration in Canada and
around the world is to become
a transformational medical in-
novator by the year 2020. It’s
not enough for us to work on
incremental improvements to
health care. We want to lever-
age our scientific expertise to
transform entire disease cate-
gories and make significant
contributions to human health.

In fact, Johnson & Johnson (of
which Janssen Inc. is part of)
was recently ranked number
one in the Pharmaceuticals cat-
egory for Fortune’s 2014 list of
The World’s Most Admired

Companies.1 Janssen is very
proud of this recognition and be-
lieves it speaks to our long-term
strategy and commitment regard-
ing transformational medical 
innovation.

Are the current 
therapeutic focuses 
for Janssen in Canada 
similar to those of
Janssen globally?

Yes. As the leading pharmaceu-
tical company in Canada and
the fastest-growing top 10
pharmaceutical company in
North America, Europe, and
Japan, we are focusing our

If you were not working 
in the pharmaceutical 
industry, what would you
be doing instead?

If I was not in the pharmaceutical 
industry, I would like to be a 
professional golfer. Unfortunately,
with my golfing talent, I would be
lucky to become a professional
golfer’s caddie!

If you could eliminate one
thing from your daily
schedule, what would it
be?

I would eliminate my hour-long
commute to and from work 
everyday.

If you could have a starring
role in one film already
made, which movie would
you pick and why?

I would pick Captain Jack Sparrow
from Pirates of the Caribbean. Who
wouldn’t want to be a fun-loving 
pirate?
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Two minutes with 
Chris Halyk

Chris Halyk,
President of Janssen Inc.
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unique model of innovation on
some of the most devastating dis-
eases and complex medical chal-
lenges of our time across five
therapeutic areas: cardiovascular
and metabolic diseases, immunol-
ogy, infectious diseases and vac-
cines, neuroscience, and oncology.

How has your business
model transformed in 
response to the 
changing health 
care environment?

Our role in health care is chang-
ing. While we once focused al-
most entirely on producing safe
and effective medicines, today, our
role is much broader than that. We
now devote considerable attention
to ensuring patients have access to
our medicines and are in a position
to use our medicines appropri-
ately. This can require education
to raise awareness of a disease,
working with payers to achieve
market access, and providing pa-
tients with support and services
to help them take their medica-
tions properly. 

Our BioAdvance® network, for
example, offers a broad-spectrum
patient support program that en-
sures patients being treated with
biologics and other complex prod-
ucts receive optimal care. Patients
are supported by a BioAdvance®

Coordinator —a single individual
who simplifies the entire treat-
ment process, providing personal-
ized attention at every step.

What innovations have
played a role in Janssen’s
future business 
endeavors?

It’s all about collaboration. At
Janssen, we are transforming our
study of diseases by collaborating
with external partners and invest-
ing in best-in-class research capa-
bilities. Last year, for instance, we
began a partnership with the On-
tario Institute for Cancer Research
to find and test new biomarkers to
identify patients with hormone re-
sistant prostate cancer at high risk
for disease progression and other
biomarkers that would indicate a
patient is responding to therapy.

What is your idea of an
ideal vacation?

Any vacation where I can get 
my wife and three twenty-
something children to come
along!

What have you crossed off
your bucket list?

Last year, my wife and three 
children joined me on an African 
safari. It was an amazing experience
that I will never forget.

What are the top three
things remaining on your
bucket list?

Golfing at St. Andrew’s in Scotland,
visiting Australia and New Zealand,
and relaxing in Tahiti.

What’s the one thing
you’ve done that you never
want to do again?

Working ten hours a day, six days
a week for an entire summer in a
paint factory filling paint cans by
hand.

When reading a book, do
you prefer the print copy or
ereader?

Ereader (except when the flight 
attendant tells me to turn it off for
takeoff and landing — I still don’t
get that!)
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?



Canadian Pharmaceutical Marketing l June/July 2014 11

These biomarkers could lead to
more personalized treatments
and fewer side effects for prostate
cancer patients. 

We also joined the Structural
Genomics Consortium (SGC),
along with a number of other
research-based pharmaceuti-
cal companies. The SGC is 
a not-for-profit organization
that supports the discovery of
new medicines through re-
search in structural and chem-
ical biology.

In December, we began work-
ing with two Canadian early-
stage drug technology develop-
ment centres, Montréal-based
NEOMED Institute and Toronto-
based MaRS Innovation, to iden-
tify and advance promising
bio/pharmaceutical technologies
that have the potential to impact
human health.

And earlier this year, the Alberta
Diabetes Institute announced 
a partnership with Janssen to 

advance early-stage technologies
related to type I and type II 
diabetes. 

Has Janssen Inc. 
recently launched any
new corporate initiatives
you would like to share
with us?

Inspired by Our Credo, we are
committed to a number of corpo-
rate social responsibility initia-
tives, including our annual
United Way giving campaign. In
addition to the hundreds of thou-
sands of dollars raised, the Days
of Caring program has become a
focus for us in the last few years.
Across Canada, Janssen employ-
ees collectively donate more than
500 days of their time annually,
volunteering at United Way
agencies, and they collect close
to 5,000 pounds of food that 
supports hundreds of families in
need. The opportunity to partici-
pate in community-based proj-
ects inspires employees to make

If you could meet any 
person living or dead, who
would it be?

Jackie Robinson. I would love to
know what he really went through
to become the first baseball player
to break the colour barrier.

Tell us something most 
people don’t know about
you?

When I was nine-years-old, I played
the viola (yes the viola, not the 
violin) in the Kitchener Junior 
Orchestra. However, at the time, I
would much rather have been 
outside playing sports rather than
practicing the viola, so my music
career only lasted six months!

What is the best piece of
advice you have received
and from whom did it
come?

Focus on the few things in life that are
most important to you, and do those
few things very, very well! — My
Mom

If you could travel back to a
specific time or place, when
and where would you
choose to visit?

May 2nd, 1967, Toronto Maple Leaf
Gardens — I’d just like to see the
Leafs win the Stanley Cup again
and this may be the only way I get
to see it!
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Interior of Janssen’s office building in Toronto
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a difference beyond the generosity of
monetary donations.

This year, Janssen will participate in
the Road Hockey to Conquer Cancer
program, the world’s largest road
hockey fundraising event, ever. Ben-
efitting Princess Margaret Hospital,
this exciting initiative will leverage
our Canadian passion for hockey to
raise funds for cancer research.

How has the corporate
culture at Janssen 
contributed to the 
company’s overall 
success?

Innovation is a key focus for Janssen
and a critical part of our culture. For

years, I have led a cross-functional
innovation team charged with
imbedding innovation into the way
we approach all aspects of our busi-
ness. The team has developed a
number of programs that encourage
and recognize new approaches for
adding incremental value to the
people who use our products and
services and to our company.

We also believe attracting, retain-
ing, and utilizing diverse talent,
and providing an inclusive culture
are essential to our success. This
diversity of thinking, back-
grounds, and experiences enables
us to develop strategies and in-
sights that help to shape our mar-
ketplace and, ultimately, make a
more meaningful difference for
patients.

What makes working at
Janssen an enjoyable and
fulfilling experience for
employees?

We believe that our people and our
values are our greatest assets. We
know that every product and serv-
ice we’re able to offer patients has
been powered by people who are
driven to make a difference. The
common values defined in Our
Credo are what help us attract and
retain some of the most talented
and values-driven people in the 
industry.

With this in mind, we are deeply
committed to learning and devel-
opment. Janssen focuses heavily
on individualized development
and has a learning curriculum that
offers a variety of professional de-
velopment opportunities. We have
a strong focus on leveraging the
strengths of our people and en-
abling employees to apply their in-
dividual strengths everyday.
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